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Definition of Social Media

e Forms of electronic communication (such as websites
for social networking and microblogging) through
which users create online communities to share
information, ideas, personal messages, and other
content (such as videos)



Types of Social Media Platforms

Facebook
Twitter

LinkedIn
Microsoft Teams
WhatsApp
Instagram



Example: Microsoft teams

Being able to communicate with coworkers regardless of
location

Make a planner to set deadlines for work assignments
Share files and images

Have multiples “channels” for different clients or projects
Video chat with other team members

Seamless file search, backup, and collaboration



Adidas

e Adidas understands the importance that social media plays in
the workplace

e How social media platforms can change the work environment
to benefit all employees

e Not just this generation, but future generations as well

e Knowing how to use social media will be essential for
businesses going forward

e Will increase productivity and save time
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Pros vs. Cons

Pros Cons
e Ability to communicate and e Leads to lack of effectiveness

collaborate e Causing emotional exhaustion
e Bond with organization outside | o sed for personal purposes
[ ]

of the workplace Private information theft
e Build relationships with

coworkers and other
organizations
e Connect with the community
e Potential to enhance learning

Should all organizations use social media?



Conclusion

e Future of social media in the workplace
o Qutsourcing and International expansion
o Working from the home
o Increase security
e Be wary of “cyberslacking”
o Eliminating entirely is impossible
o Continue updating usage policies
o Provide training
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